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Colleen’s Social Media Timeline
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The stay-at-home caregiver’s 
companion

Twitter HARC Social Media 
Coordinator

Graduate Level Social 
Media Marketing

2003/2004

Intro to Social Media
(on the family desktop)

Myspace

A Freshman Necessity

Facebook

Using FB to advertise for 
the campus humor 

magazine

Social Media Marketing 101

Easier than job hunting!

Linked In



Myspace (early 2000s)
Livejournal (early 2000s)
Facebook - 2005
Twitter – 2009
Reddit - 2010

Instagram - 2013
Meetup - 2013
Vine - 2013ish
Yik Yak –2015ish
Snapchat - 2016

Complete SM Timeline

Current regular SM use

Foursquare – 2010ish
Tumblr – 2011ish
LinkedIn – 2011
Google + - 2011
Pinterest – 2011/12ish

Medium - 2017
Discord - 2019
NextDoor - 2019
Tik Tok - 2019

Friends

Twitter (professional)
LinkedIn
Meetup
Nextdoor

Facebook
Instagram
Tik Tok

Twitter (personal)*
Tumblr*
Meetup

Twitter (professional)
Twitter (personal)*
Facebook
Instagram
Snapchat*

Fun/HobbiesWork Family

* Known completely or primarily by screenname





Kathy’s Social Media Journey

The Phenomenon of 

Facebook: Using Online 

Socializing to Connect Your 

Student Group. Advisements: 

A Newsletter for NEA Student 

Program Campus Advisors. 

Fall 2006 

November, 2007

Start - 2006

February, 2016

November , 2012

2008 - 2009

2019

December, 2017

@JohnWesleyPup



Timeline of Popular Social Media Platforms
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Global Social Media Use

o5.1 billion unique mobile users           
o4.4 billion internet users                      
o3.5 billion active social media users   
o3.3 billion mobile social media users

(67% humanity)
(57% humanity)
(45% humanity)
(42% humanity)

Global Digital Report 2019 - https://wearesocial.com/global-digital-report-2019



Global Social Media Behaviors

oThe average internet user spends 2 hours 16 minutes on social 
media every day

oThe average internet user has 8.9 social media accounts

o24% of internet users use 
social media for work  

Global Digital Report 2019 - https://wearesocial.com/global-digital-report-2019



As of Feb. 7, 
2019, 72% of US 
adults use at least 
one social media 
site



As of Feb. 7, 2019: 

90% of US adults, 18-29yo
82% of US adults, 30-49yo
69% of US adults, 50-64yo
40% of US adults, 65+yo

use at least one social media 
site





- Some of the platforms that are used 
by less adults overall, are used more 
frequently by their users

- For example:
- Youtube:  73% of adults use it, 

but only 32% several times a day
- Instagram: 37% of adults use it, 

but 42% of them do so several 
times a day

You should pay attention not 
only to WHAT platforms your 
audience use, but also HOW 

they use them!!!



Digital Maturity
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Digital maturity

“Digital Maturity is about continually realigning
your organization and updating your strategic 

plan to account for changes in the technological 
landscape that affect your business.”





Digital Maturity is a process

Incidental Intentional Integrated Optimized



Why should you (your organization) use social media?

To be “Digitally Mature” 
an organization needs to 
understand and articulate 
why they are investing in 
social media and how it 
supports the 
organization.



With the why in mind, you can then prioritize your 
social media strategy and take a step towards 
digital maturity.



Digital Maturity is not one-size-fits-all

Ask not what Twitter can do, but 
what can Twitter do for your 
organization!



Who is using it? How can that shape how 
you use it?

Most people are on Facebook (69%)

Most people (74%) use it at least once a day

More women (75%) than men (63%)



Profile or page?

Ways to use it
Build your followers
Share your own new content
Interact with your followers
Promote/share other content



What content is best suited to Facebook?



How long should posts be? When to Post?



Maximize your posts by imitating a 
pro!

• Search for the most successful posts

• Ask what they have in common
• What do you like about the posts?
• What caught your eye and made you click?
• What was the content type (e.g. video, picture)

• Analyze Facebook engagement for like pages

• Adjust your own strategy!



LinkedIn 

• Founded in 2002 and went live in 
2003. Went mobile in 2008 and was 
purchased by Microsoft in 2016. 

• Microsoft purchase price - $26.2 
billion

• 645 million users with 40% visiting 
daily. 

• 146 million U.S. members, but is 
found in 200 countries.

• LinkedIn profiles with professional 
headshots get 14 times more 
views. Adding a profile photo 
makes you 36 times more likely to 
get a message. 

• Listing up to 5 or more skills in 
your profile will get you up to 17 
times more profile views. 

• Average number of connections 
per LinkedIn user – 400. 

• 300 million users share content 
weekly with 100,000 articles being 
published. 

Source: https://expandedramblings.com/index.php/by-the-numbers-a-few-important-linkedin-stats/



LinkedIn 
• LinkedIn is a business networking site 

for job seekers at all levels and all 
ages. 

• To get the best from LinkedIn, use the 
following strategies:
• Complete your profile.
• Contact and connect.
• Start talking.
• Give and receive recommendations and 

endorsements.
• Use LinkedIn Groups.
• Produce engaging content.
• Find new hires – and new opportunities.
• Boost your organization's profile.
• Observe professional etiquette.
• Just like Twitter – use #hashtags. 

• The most visible portions of your LinkedIn 
profile are your name, picture, and 
headline.
• Step 1: Say WHAT you are.
• Step 2: Say WHO you help.
• Step 3: Say HOW you make their life or 

work better.
• Step 4: Give PROOF that you are credible.

Source: https://www.mindtools.com/pages/article/linkedin.htm



LinkedIn for Organizations 

• Why? Build community. Find talent. 

• LinkedIn is ideally suited for 
recruiting employees, volunteers, 
board members, and partners. 

• Use it to elevate your program's 
professional profile and raise 
awareness about important issues.

• Be engaging 

• Be searchable

• Emulate effective messaging

• Craft catchy headlines 

• Include images 

• Join LinkedIn groups 

• Share your mission

What works well?
Regular postings show the program is vibrant 
and responsive
• Posts provide a call to action and source for 

more information
• An exciting image expresses a strong sense of 

mission
• Message is valuable and relevant

Source: Social Media Essentials for Getting Head Start Programs Connected



Twitter has 251 million users 

66% male 34% female

The majority of Twitter 
users are between 18-34 

years old



Twitter is a ‘microblogging’ 
platform that allows you to 
share text (280 character limit), 
photos, GIFs, emojis, and short 
videos

You can interact with other people by
• ’Retweeting’ their content

• Posting it on your personal feed, 
with or without your own 
comment

• Replying to their content
• Twitter is probably the best 

platform for starting/entering 
conversations!

• Direct Messages (DMs)
• Chat feature where you can talk 

to other twitter users on the 
app, but privately



oHashtags

o‘Tagging’

oTwitter Chats

oLists

oLive Tweets

oGIFs

Twitter Features









Avoiding ‘Malicious Actors’ on Social Media

o ‘Malicious actors’ are accounts (human or ‘bots’) 
whose intention is to cause a negative reaction and/or 
chaos

o Research has found these malicious actors have a 
negative impact on public health 

o It can be very difficult to determine if an account is a 
human or a bot, but there are ways to avoid malicious 
actors in general!



Avoiding ‘Malicious Actors’ on Social Media
o Read research on malicious actors to learn the different 

types and how to identify them

o Remember that even though social media is used to 
connect with people and have conversations, every 
interaction is optional! You do not have to engage anyone, 
especially if they are determined to debate, hurt, or 
deliberately misunderstand you or your organization

o If your org has a social media strategy, you can make a 
general plan for how to deal with malicious actors

o Learn about the block/mute/reporting features of each 
platform and use them!

Jamison, A. M., Broniatowski, D. A., & Quinn, S. C. (2019). Malicious Actors on Twitter: A Guide for Public 

Health Researchers. American journal of public health, 109(5), 688-692.















Boost Your Message Using Popular Home Visiting #Hashtags

• #HVSummit
• #HomeVisiting
• #HomeVisitingWorks
• #MIECHV
• #ParentEngagement
• #PrecisionHV
• #HARCmembers
• #TraumaInformed
• #InvestEarly
• #ChildDevelopment
• ANYTHING trending that you 

can make work!



• @HV_HARC

• @NHVRC

• @ASHTVI

• @First_Focus

• @FirstFiveYears

• @ZEROTOTHREE

• @PCAmerica

• @HeckmanEquation

• @NatlPAT

• @HFAatPCA

• @HIPPYUSA

• @NFP_NurseFamily

• @ParentChildHome

• @SafeCareModel

• @ChildTrends

• @JBA_News







Who will share? 

• What are your next 
steps? 

• What is something 
you’ve learned? 

• What is something you 
are going to do? 



Thank you for allowing us to 
be here today.  

We hope you feel you have 
some “new” tools to help 

you out.

TWEET THIS
I attended this #homevisiting

workshop session on social media 
and all I got was this lousy tweet!


